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Abstract- This report tries to find out the emerging trends and future in digital marketing. It captures the changing  role 

of digital marketing in today’s world with special reference to video marketing. Challenges faces by the digital marketers 

in current scenario have also been identified. Research onion methodology is used to proceed with research. The study 

employs the use of descriptive research design. The study involves the use of primary and secondary research. Secondary 

data has been sourced from published and unpublished sources like Internet, newspaper articles, published works of 

authors. Primary data has been collected through survey by using a well phrased questionnaire from ten respondents 

chosen through convenience sampling. Questionnaire employs the use of both open ended and close ended questions. 

Attempt has been made to collect both quantitative and qualitative data free from biasness.  Tables, Bar charts and Pie 

Charts have been used to make analysis of collected data. The findings of the study throw light on the importance of 

digital marketing in today’s world along with emerging trends in future. Important factors which affect the outcome of 

digital marketing have been identified through this research 

Role of digital marketing in supporting organisation’s marketing campaigns have been discussed. Benefits of video 

marketing have been discussed. The conclusion of the study has been drawn on the basis of set objectives and collected 

data. The conclusion throws light on important factors which should be present to achieve success in digital marketing 

campaigns. The study stresses on the use of video marketing as an important tool of digital marketing. Recommendations 

have been included at the end of the study which tries to provide solutions to the challenges/problems of digital marketers. 

This may also form the basis of conducting future research. 
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I. INTRODUCTION TO THE TOPIC: 

Digital marketing can be termed as modern way of marketing. Digital marketing employs the use of digital channels 

like social media such as Facebook, Twitter, email marketing, online channels such as websites, search engines and 

various mobile applications. The popularity of digital marketing is growing as it equips advertiser with new ways of 

advertising and reaching its target audience. ("Definitive Guide to Digital Advertising - Marketo," n.d.).  The 

development of digital marketing is directly linked with the growth of technology. It can be said that the technology 

revolution is well supplementing the growth of digital marketing. Digital marketing includes various trends which 

will be seen dominant in the coming years. A few of these include email marketing, social media marketing, video 

marketing or the use of video ads, mobile search ,etc. ("Top 10 Digital Marketing Trends That Will Dominate 

2018," n.d.) 

 

II. RESEARCH OBJECTIVES 

 To find out the emerging trends and future of digital marketing. 

 To find out the future challenges and limitations in the field of digital marketing 

 To study the future of video digital marketing 

 

III. REVIEW OF LITERATURE 

J., S., & K., S. K. (2015-) Online marketing is the new form of digital marketing which is used to accomplish this 

purpose. Website promotion is essential in the course of getting viewers. As per this study, content and presentation 

emerged as the mist important factors in digital marketing. Also companies need to change their digital marketing 

practices as per future trends. Peter S.H. Leeflang, Peter C. Verhoef, Peter Dahlström, Tjark Freundt 2014-Internet 

usage is increasing at a fast rate with world turning digital. Organizations are closely tracking the opportunities in 

digital marketing. This study attempts to study the challenges faced in digital marketing. Stephen, Andrew 
T. (2016)This study related the concepts of digital marketing and its affect on consumer choices. Various factors like 

culture, digital environments, and online Word of Mouth together create an impact on the consumer buying 

behaviour. This study throws some light on how consumers are influenced by social media and how social media 

has become a part of daily life consumers.Piñeiro-Otero & Martínez-Rolán, (2016) authors try to throw some light 
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on the basics of digital marketing. It has been observed that conversations are taking place via social media around 

the clock. No company in today’s scenario will survive without trying hand on online marketing. 

 

IV. RESEARCH METHODOLOGY 

Research methodology includes the process or sequence in which the research will proceed. In this case, the research 

methodology used is Research Onion. 

Research Onion: This methodology works in a similar way as peeling the layers of an onion. As soon as one layer is 

removed, we proceed to next layer. In a similar way, research onion contains five layers. First Layer is the choice of 

philosophy. Next layer is concerned with the type of approach to be followed for conducting research. Next layer 

deals with the choice of methods like primary and secondary for conducting research.  Next layer deals with choice 

of design or methods for proceeding such as cross sectional or longitudinal designs. The final layer is concerned 

with the choice of methods for collection of data and procedure for analysis of collected data to draw meaningful 

results. 

 
 

The research makes use of both quantitative and qualitative research 

Sampling area- Punjab 

Research Design: Descriptive research design has been used in this study to study and report the trends as occurring. 

Sampling Design: convenience sampling. 

Data Collection: Both primary and secondary sources have been used for data collection. Questionnaire has been 

used as data collection instrument for collection of primary data. Secondary sources include available literature, 

websites, and books. 

 

V. ANALYSIS AND INTERPRETATION OF THE STUDY 

1. Have you ever watched online advertisements (on social media or you tube)? 

a) Yes 

b) No 
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Interpretation- As per above figure, 100% respondents watched advertisement online or have been exposed to digital 

media advertisements. 

2. According to you, which is the most influential digital marketing channel? 

a) Social media 

b) E-mail marketing 

c) You tube 

d) Mobile applications 

e) Search Engine Optimisation 

 

 
Interpretation- As per survey, 30% of respondents said that social media is the most influential channel of digital 

marketing while 10%  of respondents said that E-mail marketing is the most influential channel of digital marketing 

from this study it was found that 40% of respondents said that you tube is the most influential channel of digital 

marketing . Also, 10% said that mobile applications is the most influential digital marketing channel and again 10% 

of respondents said that search engine optimization is the most influential digital marketing channel. 

3. According to you, which is the emerging trend of digital marketing? 

a) Social media marketing 

b) Affiliate Marketing 

c) Search Engine Marketing 
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d) Video marketing 

 

 

 
Interpretation – As per the survey, it was found that 40% respondents think that social media marketing is growing 

rapidly while 30% of respondents said that video marketing is spreading day by day. It was also observed that 20% 

of respondents said that affiliate marketing is also fast and emerging trend and rest 10% of respondents said search 

engine marketing is growing rapidly. 

 

4. As per your opinion, which is the biggest challenge in digital marketing? 

a) High response rate 

b) High cost involved 

c) Content creation 

d) Finding target audience 

 

Interpretation:- From the study, it was found that content creation was seen as the major challenge with 30%  people 

seeing it as the biggest challenge in the field of digital marketing. However, 30 % of the respondents felt that 

generation of responses is the major challenge while 20 % people said that finding the right target audience was the 

biggest issue. 10 % of the people felt that high costs involved in digital marketing posed as one of the biggest 

challenge in the field of digital marketing. 

 
 

5 Indicate your level of satisfaction against the effectiveness of digital marketing channel. 

a) Highly satisfied 
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b) Satisfied 

c) neutral 

d) Highly dissatisfied 

e) Dissatisfied 

 

Interpretation: - It was revealed from the study that 50 % of the respondents were highly satisfied by the 

effectiveness of digital marketing channels. 40 % of the respondents said that they were satisfied while only q0 

percent of the respondents reported dissatisfaction towards the effectiveness of digital marketing channels. 

 

 
 

6) Do you think video digital marketing is an effective tool? 

a) Yes 

b) No 

 

 
Interpretation: The study found that 90 % of the respondents felt that video marketing was an effective tool in digital 

marketing. However, 10 % of the respondents carried a different view and found that video marketing was not an 

effective tool. 
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7) Highlight the biggest advantage of video digital marketing? 

a) Gain new customers 

b) Increase engagement 

c) Promotion of brand 

d) Boost social media performance 

 

 
Interpretation: - From the study, it was found that 40 % of the respondents felt that increased engagement of the 

viewer emerged as the biggest advantage of digital marketing. 30 % of the respondents agreed that digital media was 

effective in boosting the performance of social media. 20 % of the respondents felt that promotion of the brand was 

one of the biggest advantages while 10 % of the respondents felt that video marketing was helpful in gaining new 

customers. 

8) Do you agree that the digital marketing will replace traditional marketing in future? 

a) Strongly agree 

b) Agree 

c) Neutral 

d) Strongly disagree 

e) Disagree 

 

 
Interpretation: It was found from the study that around 50 % of the respondents were of strong view that traditional 

marketing will be replaced by digital marketing in the coming years. Also, 30 % of the respondents too felt the 
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same. However, 10 % of the respondents accorded their disagreement towards the statement while another 10 % 

chose to remain indifferent to this. 

9) Which of the following is most important factor for success of digital marketing? 

a) Content Creation 

b) Promotion 

c) Use of video 

d) Reach 

 

 
 

Interpretation:- 

It was found from the study that content creation and use of videos are the most important factors for the success of 

digital marketing campaigns. 30 % of respondent each selected these two factors as most important. 20 % of the 

respondents each felt that reach to target audience and promotion were the most important factors. 

10)  In your opinion, compare the digital marketing with traditional channels? 

Result as per survey: There is no doubt that digital marketing is growing at a fast pace. Digital marketing employs 

the use of social media like Facebook, Twitter, Whats app, etc. through which the message can travel fast and reach 

target audience. Traditional channels employ the use of print media like pamphlets, newspaper, electronic media like 

television, radio and outdoor media like bill boards, signboards, etc. From the viewpoint of respondents, it can be 

said that digital marketing involves less cost as compare to traditional channels. More flexibility is observed in case 

of digital marketing. Moreover, with growth in technology, the scope of digital marketing is bound to grow. Digital 

marketing strategies like SEO which also makes the use of ad words search can help in bring in more potential 

prospects. 

11)  According to you, what is the future of video marketing? 

Result as per survey: Video marketing employs the use of attractive video created by experts which have better 

chances of attracting prospective clients. Video content should be of high quality. The growth of video marketing 

can be judged from popularity of sites like You Tube. Lot of people are earning money and promoting their 

businesses through you tube. Videos can make money by affiliate marketing too. Animations and various related 

features can help in keeping engaged the target audience for a larger time.  Thus, there is no doubt that video 

marketing has a promising future. 

12) What should be the success mantra for digital marketing agencies in your view? 

Result from the study: Social media has changed the way business is done. Online marketing has developed as an 

important sector. The study gives insights into various tactics that can be employed for effective digital marketing. 

Knowing the target market and developing effective content for that market is the core. An organisation which can 

use analytics and track the source of online traffic has more chances of success. Another major factor is keeping 

engaged the target audience. Digital marketing strategies should support brand building of the organisation. With 

changing customer tastes and preferences, an organization should keep pace with new trends and change itself for 

growth. 
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VI. SUGGESTIONS AND CONCLUSION OF THE STUDY: 

The conclusion of the study is the crux of this paper and should summarize all the important aspects of the research 

undertaken. The study was conducted to indentify the emerging trends in digital marketing along with major 

challenges being faced by the digital marketers. It also aimed to study the future of digital marketing with special 

reference to video marketing. The study was carried out in steps as guided by the research onion. It employed the 

use of both primary and secondary data. 

From the study, content creation for digital marketing has emerged as one of the biggest challenges. Also, achieving 

high response rate through digital advertisements is also seen as one of the major challenges. Video marketing is an 

effective tool in digital marketing which helps in keeping viewer engaged because of its audio visual appeal. Social 

media, email marketing, Affiliate marketing, SEO is seen as emerging trends in digital marketing. An effective 

digital marketing program can help in generating sound ROI (Return on Investment). Digital marketing can be 

fruitful in increasing customer exposure and achieving customer satisfaction. This will also be helpful in driving 

customer loyalty. 

From the study, it can be concluded that transition from traditional to digital marketing can be seen as the new trend. 

Digital marketing is changing the way business is done. Organisations need to keep a track of these changes and 

align their marketing strategies to keep up with the new trend. Organisation ignoring these developments faces 

chances of failure in near future. High quality content along with well designed digital campaigns is required to be 

developed in order to support marketing efforts of the organisation. It is suggested that More focus should be laid on 

quality of the content. Content should be developed keeping in mind the target market, E –mail marketing should 

form a major part of digital promotions  and Digital marketers should work on reducing the loading time of websites 

and should develop mobile applications to tap mobile user base. 

 

VII. FUTURE RESEARCH 

Future research needs to be conducted in this area.Future research can be conducted to find out the most profitable 

areas or sectors of digital marketing. More focus should be on strategies to improve ROI (Return on Investment). 

This future research will provide insights into different strategies that can be used by the digital marketing agencies 

to scale their business and ROI. Future research will rely on the use of better applications and analytics to study and 

design effective digital marketing strategies. 
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